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Summary of what I Learned from Samsung Social Media Strategy Assignment
In the past few weeks, I have been brainstorming, researching, strategizing and completing the Samsung Galaxy S9+ social media campaign. Throughout, I learnt a lot of planning goes into the development of effective social media marketing strategies and a successful campaign can result in immense business success in terms of increased sales revenues and market share. The assignment sought to devise a feasible social media strategic campaign for the company’s recently launched product, Galaxy S9+. Here, I got an opportunity for evaluating how social media platforms and various technological tools can be used by leading brands like Samsung to engage with wider online audiences while growing their core business operations.
Besides, I learnt how to create an authentic professional digital identity for my client Samsung to use in growing the brand’s online presence and as a marketing tool for increasing the Galaxy S9+ sales and market share globally. The first task offered insight and knowledge on Samsung’s background information and current social media presence. Interestingly, I learnt that social media, one of the most important parts of the corporate strategy, as evidenced by Samsung’s robust presence on social media has contributed to the firm’s success globally. First, I learnt how to formulate goals and objectives of a successful social media marketing campaign.
As part of the survey, I also gained knowledge on Samsung’s target audience, the digital savvy millennials and young adults aged between 15 to 45 years, and the role of Apple Inc. in Samsung’s social media campaign. This information was used to devise the viable strategies for the social media campaign while gaining useful data mining insights from Apple’s customers. The last lesson I learnt was how to choose social media platforms and the creation of a content plan that can be used in a successful social media campaign based on the information, target audience, products, and goals.
